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Describe theory and evidence used Describe theory and evidence used 
to develop online health promotion 
programs.p g

Discuss planning, implementation, 
d l ti  f  hi h  i k and evaluation of a higher risk 

drinking (21st birthday) programs.

Identify practical strategies for 
developing, implementing, and 

l i lievaluating online programs.

ObjectivesObjectives
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• Why?• Why?

• Supporting Evidencepp g
• Event- and Context- Specific 

Drinking

• Demonstration of Intervention 
Components

• Evaluation

• Options across resources 

OverviewOverview



• Alcohol education for first-year studentsy
• Training key student leaders 

(Fraternity/Sorority, Athletes, Event Hosts)
Go Ask Alice!• Go Ask Alice!

• Collaboration with residential programs
• RA Trainingg

• BASICS 
• 21st Birthday initiative

Al h l Eth hi  St d• Alcohol Ethnographic Study
• Community collaborations

• Local bar ownersLocal bar owners
• NYC consortium

AOD ContinuumAOD Continuum



       Alcohol-related consequences occur as a result of 
acute drinking episodes, often centered around 
specific events (parties, 21st birthday celebration) 

        
y

or in a specific context (football games or 
tailgating).

Research indicates that students engage in higher-
risk drinking while celebrating their 21st Birthday 
and that a majority of students do consume 

 
j y

alcohol .

EventEvent-- and Contextand Context-- Specific DrinkingSpecific Drinking



“The unique drinking patterns of college 
st dents call for E ent Specific Pre ention students call for Event-Specific Prevention 
(ESP) strategies that address college 
student drinking with peak times and 
events” (Neighbors  et  al  2007)events  (Neighbors, et. al., 2007)

Drinking is often higher around events with 
cultural (St. Patrick’s Day, New Year’s Eve) cultural (St. Patrick s Day, New Year s Eve) 
or personal meaning (turning 21)

Motivation for drinking may be different Motivation for drinking may be different 
when centered around specific events

Recommendation that year round efforts be y
complemented with event specific 
prevention strategies.

Evidence BaseEvidence Base



Be Responsible About Drinking e espo s e ou g
(B.R.A.D.)
Harvard University
University of Texas at Austin
Penn State
Cal Poly Pomona 

**Few are delivered electronically  most **Few are delivered electronically, most 
are mailed – no evidence of programs with 
an interactive website

Sample ProgramsSample Programs



• Reduce negative consequences of high g q g
risk drinking on 21st birthday.

• Describe students’ drinking 
expectations and behaviors while expectations and behaviors while 
celebrating their 21st birthdays.

Intervention and Research PurposeIntervention and Research Purpose



Needs assessment

Funding

Proposal (internal approval)p ( pp )

RFP (external vendors)

Requirements documents and process flowRequirements documents and process flow

Content

Establish a timeline  modify your timeline  then modify Establish a timeline, modify your timeline, then modify 
your modified timeline…

Create relationships with stakeholders

Planning & ImplementationPlanning & Implementation



Email invitation (SIS  CUIT)Email invitation (SIS, CUIT)
◦ Students are contacted 3 days before their 21st

birthday

Link to webpage

Initial Survey (pre test)Initial Survey (pre-test)

BAC calculator, drink comparisons, and other resources

Printable information and voucher

Follow up survey (post-test)
◦ Delivered by same mechanism two weeks after their 

birthday

Intervention ComponentsIntervention Components



Accessibility Accessibility 

Tools to test accessibility
W  b  W b iWave by Webaim

JAWS – screen reading software

   World Wide Web Consortium
Current set of standards for accessibility 
online

AccessibilityAccessibility



@@

EmailEmail



Interactive CardInteractive Card

























Printout and CouponPrintout and Coupon



FollowFollow--up Surveyup Survey



Process feedbackProcess feedback

Number of cards sent

Number of students who visit card

Cli k   ll l  f li  dClicks on all elements of online card

IRB approval

Pre- and post-survey responses

User feedback (ongoing relationship)

◦ Periodic focus groups

EvaluationEvaluation



August 23, 2008 to April 23, 2008g , p ,
961 emails sent
276 “opened” birthday cardy
147 took pre-birthday survey
145 took post-birthday survey
58 students took both surveys

     Mean number of drinks during celebrations
4.7 for males (CI 3.3 to 6.1, N=67)

 f  f l  (C     )3.1 for females (CI 2.4 to 3.8, N=72)

RespondentsRespondents



Percent of respondents reporting drinking 
      behavior during 21st birthday celebrations, by 

gender

Female Male 

35%
36%

34%

42%

29%

24%

No drinks 1 to 4 drinks 5+ drinks

Number of DrinksNumber of Drinks



Significant correlation between number of reported drinks 
consumed on 21st birthday and number of reported 
negative consequences
(r = .558, p = .000)

Top 3 negative consequences reported
Had a hangover (22%)Had a hangover (22%)
Vomited (11%)
Experienced memory loss (10%)

  Felt nauseated (10%)

Males reported more negative consequences p g q
(Mean of 1.43 for males vs. 0.56 for females, N=143, p=0.034)

Reported ConsequencesReported Consequences



Relationship with outside developerp p

◦ Accessibility

Central  concepts & understandingCentral  concepts & understanding

◦ E.g. , several definitions for “higher-risk” drinking

Data collection and reporting

◦ Data reporting tool p g

Low response rate to survey

Improve incentive structure◦ Improve incentive structure

ChallengesChallenges
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Thank you!Thank you!


